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Big Banks Line Up to Offer the Popular ETA

n the past year, the number

of consumer staking advan-

tage of the U.S. Department
of the Treasury’s Electronic
Transfer Account (ETA) has
mor e than doubled and isin-
creasing daily. The ETA’s grow-
ing popularity is easy to under-
stand, given the advantagesto
consumers aswell asto banks,
savings and loans, and credit
unions.

Six of the Nation’s largest banks
have joined the growing list of financia
institutions participating in the ETA
Program, bringing the number of such
financial ingtitutions to nearly 600 offering
the service at more than 18,000 locations
nationwide. Bank One, Bank of
America, Fleet Bank, J.P. Morgan
Chase Bank, U.S. Bank (formerly Firstar
Bank in many States), and Wells Fargo
Bank offer ETAsto most traditionally
“unbanked” consumers receiving Federal
benefit checks.

As of January 31, more than 25,000
consumers have opened ETASs to receive
their Federal payments, including Social
Security, Supplemental Security Income,
veterans benefits, railroad retirement,
black lung compensation, and military and
civil service retirement payments monthly.
The ETA isavailable in each of the 50
States, the District of Columbia, the Virgin
Islands, and Puerto Rico, and iswidely
accessible across the most populous
portions of the country.

The federally insured ETA isalow-
cost point of entry to mainstream financial
services, and anyone who receives a

Above are some of the free EFT public
education materials available from the
U.S. Department of the Treasury. To
order materials online, visit the Web site:
www.fms.treas.gov/eft/educ/index.html

Electronic Transfer Account

Federal benefit payment can open an ETA,
even if he or she was unable before to
qualify for a checking or savings account.
ETASs require no minimum balance (unless
required by law), alow for cash withdraw-
as and point-of-sale access (if available),
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and provide account-holders with
monthly statements. ETA customers also
benefit from the same consumer protec-
tions afforded other account-holders at
the same institutions, including the safety,
convenience, and security of having their
Federal payments electronically depos-
ited.

Community service providers,
caretakers, and individual Federal benefit
recipients interested in receiving more
information about ETAS can call 1-888-
382-3311, toll-free, to obtain the names
and addresses of ETA provider locations
intheir area. An Internet site, www.eta-
find.gov, also allows consumersto search
for providers by ZIP Code, city, State, or
financia institution name. m



California Bank
Creatively Promotes
Treasury Account

U nion Bank of California, N.A., nationally recognized as a
community-minded organization, has become aleader
among financial institutions nationwide through its endorsement
and aggressive promotion of the U.S. Treasury’s Electronic
Transfer Account (ETASM). By implementing an innovative
outreach strategy for this federally insured account, Union Bank
of California (UBOC) has opened more than 2,000 accountsin
just ayear’stime. As aresult, the $36 billion commercia bank
now ranks among the top financial institutions in the country
based on the number of ETAS opened.

UBOC, like other participat-
ing banks, savings and loans, and
credit unions, offersthe ETA to
individuals who receive Federal
benefit, wage, salary, or retirement
payments. The account isintended
for Federa payment recipients
who don’t have checking or
savings accounts, regardless of
past credit history. Recipients are
charged no more than $3 amonth
for basic services.

Nationwide, nearly 600 financial institutions are participat-
ing ETA providers, and eligible payment recipients can enroll for
an ETA at one of more than 18,000 branch locations.

Union Bank of California began offering the ETA to assist
an underserved segment of the population, while also helping its
government and not-for-profit clients serve their constituents more
effectively. “We identified a need in our market for a bank account
that would meet the needs of the unbanked individuals who are
being served by our government and not-for-profit market
clients,” said Coleen Sullivan, UBOC vice president and ETA
program manager for the government and not-for-profit markets
division.

Looking ahead, UBOC sees a continuing need for the ETA
in its West Coast market. “ The account provides value and
opportunity to both the government and not-for-profit market
sector aswell asto individual account-holders,” said Sullivan.
“We expect to provide the service for the foreseeable future.”

How did UBOC enroll so many account-holdersin such a
relatively short time? The answer liesin atwo-pronged approach.

First, UBOC offers the account to the government and not-
for-profit markets on awholesale basis. “We believe we can reach
many more individuals and open accounts much more efficiently
than if we only focused on one account at a time through our
branch network,” Sullivan said.

In one instance, UBOC has partnered with the L egal Aid
Foundation of L os Angeles to serve homeless veterans through
the organization’s Bill Smith Homeless Veterans Project. Among
the various services Legal Aid provides to homeless veteransis a
program that enables Legal Aid staff to facilitate account opening
for benefit recipients, so they do not need to make a separate trip
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Union Bank of California’s headquartersbuilding, with itsmain San
Francisco branch in the foreground.

to the bank.

Second, the bank offers the ETA through its Cash & Save
locations, a network of branches offering check-cashing for
noncustomers of the bank and whose checks are drawn on other
financia ingtitutions.

And how have account-holders at UBOC reacted to the
ETA? The bank thinks its 92-percent retention rate saysit all.

UBOC not only has increased its customer base with all the
new ETA account-holders, but is optimistic that those individuals
“will use their relationship with us as a stepping-stone to other
bank products,” Sullivan noted. m

TOP 10 CERTIFIED ETA
PROVIDERS TO DATE

(by number of accounts opened)

Electronic Transter Account

1. Banco Popular de Puerto Rico, San Juan
2. Bank of America, Charlotte

3. Wells Fargo & Co., San Francisco

4. Union Bank of California, San Francisco
5. Firstar Bank, Milwaukee

6. FleetBoston Financial, Boston

7. Banco Popular North America, New York
8. Ponce de Leon Federal Bank, Bronx, NY
9. Oriental Bank and Trust, San Juan

10. Banco Santander, Hato Rey, PR

Providers nationwide: 592

Branch locations: 18,097

To determine ETA provider locations nationwide, call 1-888-
382-3311, toll-free, or visit the Web site: www.eta-find.gov
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ETA NetsBig Gains
Stemming from L os Angeles Promotion

he Los Angeles Branch of the San

Francisco Federal Reserve Bank
hosted last January 16 the second Los
Angeles-area Electronic Transfer Account
(ETASM) strategic alliance meeting (SAM).
It was one of about 30 such sessions held
nationwide since 2000, at which financial
institutions, community-based organiza-
tions (CBOs), and government agencies
embraced common strategies to promote
the federally insured ETA.

Sincethefirst LosAngeles SAM in
February 2001, the number of ETAS
opened by ETA provider financial ingtitu-
tions participating in the two meetings has
increased from 213 to more than 1,800
accounts.

Through their outreach to the
community, SAM partners are encourag-
ing Federal payment recipients without
accounts to choose the low-cost ETA,
developed by the U.S. Department of the
Treasury. Treasury offersrecipientsapair
of electronic payment options: the ETA
and Direct Deposit, for those with existing
checking or savings accounts. The
payment choices message is the keystone
of Treasury’s electronic funds transfer
(EFT) public education campaign.

In what was a highly interactive
session, the January LosAngeles SAM
included 17 participants representing
Bank of America, Union Bank of
California, the U.S. Department of
Housing and Urban Development, the
Social Security Administration (SSA),
and adiversity of CBOs. Individuals from
the CBOs eagerly asked questions and
shared concerns about how best to meet
the needs of the Federal benefit payment
recipients they serve daily.

Union Bank of Californiaindicated
itswillingness to participate in future
CBO meetings and training sessions. A

veterans group shared a success story of
the partnership with Union Bank of
Cadlifornia, developed from last year’s Los
Angeles meeting. Rick Little, represent-
ing the Bill Smith Homeless Veterans
Project Inner City
Law Center,
discussed the
implementation and
progress of its ETA/
Skid Row Banking
Programin Los
Angeles, applauding
the partnership. He
encouraged other
organizationsto
partner with ETA
providersto help
those most in need
of thistype of
account. “The
program has been very successful and
extended outreach and development looks
promising,” said Little.

LosAngeles Branch building.

SSA public affairs specialist
Mariana Talleda Gitomer exhorted
CBOsto work diligently, as SSA is doing,
to educate Federal benefit payment
recipients about the opportunity to become
part of the banking
mainstream by
opening an ETA.
She said that she
would later share
material from the
meeting with 20
other SSA public
affairs specialists.
SSA iswilling to
work with ETA
providersto open
more ETAsfor their
clients.

Finally,
CBOs committed to
use their multilanguage resources to get
the word out to the various communities
about the ETA. m

Strategic Alliance Meetings

2000-2002

and financial institutions.

May Activities to Trumpet
Direct Deposit/Direct Payment

ay 2002 is National Direct Deposit/Direct Payment Month. The U.S. Department of

the Treasury encourages community-based organizations across the country to join in the
celebration. By promoting Direct Deposit and Direct Payment nationwide, you can contribute
to amore efficient payments system—a benefit to thousands of companies, Federal agencies,

Recent terrorist attacks and health and safety issues related to Federal checks delivered
through the U.S. mail have caused many Americans to rethink the way they conduct their
personal and financial business. Now is an excellent time to promote Direct Deposit with your
congtituency. Your participation is needed to make this effort a success, so get involved and
plan now to support National Direct Deposit/Direct Payment Month. You can—

m Join forces with financial institutionsin your areato set up information tables at local senior

and community centers, churches, and veterans halls, and provide information on how to sign
up for Direct Deposit. Financial institutions will hold lobby promotions May 1, 2, 3, and 31
and June 3 to encourage Federal benefit payment recipients and other individual customers
cashing or depositing benefit and payroll checks to sign up for Direct Deposit.
m Obtain free Direct Deposit balloons offered to your organization again this year to promote
Direct Deposit. Balloons, available in limited supply, should be for decoration only and not be
giveaways. To ensure timely delivery, orders must be received no later than April 12. (See the
balloons order form in this newsletter.) In addition, Direct Deposit marketing materials are
available for downloading at the Treasury Web site: www.fms.treas.gov/eft/educ/#pro.
Let'sall spring into action and help make National Direct Deposit/Direct Payment
Month a huge success.

EFT Exchange is published by the
Financial Management Service, Depart-
ment of the Treasury. To subscribe,
contact Edita Wright at (202) 874-7165 or
by e-mail: edita.wright@fms.treas.gov.

For EFT updates, visit the EFT Web site:
www.fms.treas.gov/eft




ETA Has People Beaming in the Sunshine State

hen you think about Florida, there

isagood chance you start smiling!
And why not—it is a beautiful State and
virtual melting pot of individuals, many of
whom are Federal benefit recipients.
While thousands of them are already
enrolled in Direct Deposit, alarge number
still receive their payments by paper
check.

In February, the U.S. Department of
the Treasury’s
Financial Manage-
ment Service
(FMS) conducted a
pair of strategic
aliance meetings
in north and
central Florida
They were the latest in a series of nation-
wide meetings bringing together financia
institutions, community-based organiza-
tions (CBOs), and government agencies
partnering to get recipients the facts about
their payment choices.

On February 12, Janet Hamer of
the Atlanta Federal Reserve Bank,
Jacksonville Branch, hosted the Jackson-
ville Electronic Transfer Account (ETASY)
forum. The next day, Joanna Tokley of
Tampa/Hillsborough Urban L eague,

I nc. was the gracious hostess for the
Tampa ETA forum. Each of the meetings
not only featured a variety of CBO
individuals participating, but also included
Sacial Security Administration and
Department of VeteransAffairsrepre-
sentatives who joined Treasury to offer
their support. Linda Donaho of FMS
Austin Financial Center facilitated the
meetings. After updating attendees on the
electronic funds transfer (EFT)/ETA

Hlectronic Transfer Account

Tampa attendees listen asAlison Fuhr of
Bank of America explainsits ETA product.

public education initiative, Donaho
encouraged the participants as they began
to network and plan ways to assist
Treasury in reaching their communities
and counterparts elsewhere in the State.
At meetings' end, representatives
attending from two ETA provider financial
institutions—Bank of America (Jackson-
ville and Tampa) and I ndependent
National Bank (Jacksonville)—CBOs,

Strategic
Alliance

Meetings
2000-2002

and Federal agencies took back with them a
stack of ETA informational materials and an
action plan for further promoting the ETA in
Florida.

Now that Bank of America has joined
the Florida financial institutions offering the
ETA, Horidians will be hard pressed to find
an area without an ETA presence. m
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National Direct Deposit/Direct Payment Month
Direct Deposit Balloons Order Form*

Use this form to order National Direct Deposit/Direct Payment Month balloons listed below. Complete description is available below.

Name: Date:

Organization:

Street Address (No P.O. Boxes): City: State: ZIP:

Phone: FAX: E-mail address:

Please fax this order form to the Financial Management Service, Attn: Product Promotion Division. FAX: 202'874'7321

ltem No. Item/Description Quantity Ordered

FMS 100 Promotional Direct Deposit Balloons

“Direct Deposit—Simple, Safe, Secure.” Multi-colored balloons.
(25 balloons per package)
packages

*Materials available while supplies last. Orders subject to quantity restrictions.

QU eSt| O n S 7 Contact the Financial Management Service at 202-874-6540.

1. Promotional Balloons
The Direct Deposit balloons can be used to promote Direct Deposit and National
Direct Deposit/Direct Payment Month events.



Direct Deposit Order Form on Reverse

EFT COntaCtS (REvISED)

U.S. Department of the Treasury
Washington, DC, and Regional Locations

f you have questions about community initiatives or any other issues Financial M anagem ent Service
relating to EFT, please feel free to contact Financial Management Service .
(FMS) staff members in Washington (first column). For information specific to Customer Assistance Staffs
your region, contact any of the FMS staff in the second column.
AUSTIN
PRES_S/M EDIA ) Southwest Region:
(Questions from press/media only) Tabitha Guyton, ETA Liaison

Phone: (512) 342-7300
Fax: (512) 342-7228
E-mail: tabitha.guyton@fms.treas.gov

AlvinaMcHale
Legidlative and Public Affairs
Financial Management Service
Phone: (202) 874-6604 )
E-mail: alvinamchale@fms.treas.gov Southeast Region:
Linda Donaho, ETA Liaison
Phone: (512) 342-7300
Fax: (512) 342-7228
POLICY/REGULATIONS/COMPLIANCE E-mail: linda.donaho@fms.treas.gov
(Policy devel opment/regulations/agency, financial institution compliance)

Eleanor Kelly

John Galligan Phone: (202) 874-6838
Cash Management Policy and Planning Fax: (.2_02) 874-7321
Financial Management Service E-mail: eleanor.kelly@fms.treas.gov
Phone: (202) 874-6590
Fax: (202) 874-6965 KANSASCITY
E-mail: john.galligan@fms.treas.gov Midwest Region:

o Susan Robinson, CAS Manager
BirdieMcKay Phone: (816) 414-2101
Program Compliance Fax: (816) 414-2111

Financial Management Service
Phone: (202) 874-6630

Fax: (202) 874-6965

E-mail: birdie.mckay @fms.treas.gov

E-mail: susan.robinson@fms.treas.gov

Yvonne Nance, ETA Liaison
Phone: (816) 414-2105
Fax: (816) 414-2111
E-mail: yvonne.nance@fms.treas.gov
COMMUNITY OUTREACH INITIATIVES
PHILADELPHIA
Eleanor Kelly Northeast Region:

Product Promotion . S

Financial Management Service Mlcha}el Spinelli, CAS Manager
. Phone: (215) 516-8016

Phone: (202) 874-6838 Fax: (215) 516-8010

Fax: (202) 874-7321 :

E-mail: eleanor.kelly@fms treas.gov E-mail: michael.spinelli @fms.treas.gov

Jim Jeffries, ETA Liaison
Phone: (215) 516-8019

EDUCATION AND MARKETING Fax: (215) 516-8010
(Public/financial institution/agency education) E-mail: james,jeffries@fms.treas.gov
Cathy Donchatz SAN FRANCISCO
Product Promotion L
Financial Management Service Westge%l Ond Soul CASM
Phone: (202) 874-6582 ichard soulam, anager
Fax: (202) 874-7321 Phone: (415) 817-7310
E-mail: cathy.donchatz@fms.treas.gov Fax: (415) 817-7344

E-mail: richard.soulam@fms.treas.gov

SandraYoung, ETA Liaison
www.fms.treas.gov/eft b e ey

E-mail: sandra.young@fms.treas.gov




